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The National Small Business Poll is a series of 
regularly published survey reports based on data
collected from national samples of small-business
employers. Eight reports are produced annually
with the initial volume published in 2001. The Poll
is designed to address small-business-oriented top-
ics about which little is known but interest is high.
Each survey report treats different subject matter.

The survey reports in this series generally 
contain three sections. The first section is a brief
Executive Summary outlining a small number of
themes or salient points from the survey. The sec-
ond is a longer, generally descriptive, exposition of
results. This section is not intended to be a thor-
ough analysis of the data collected nor to explore
a group of formal hypotheses. Rather, it is intended
to textually describe that which appears subse-
quently in tabular form. The third section consists
of a single series of tables. The tables display each
question posed in the survey broken-out by
employee size of firm.

Current individual reports are publicly acces-
sible on the NFIB Web site (www.nfib.com) with-
out charge. Published (printed) reports can be
obtained at $15 per copy or by subscription ($100
annually) by writing the National Small Business Poll,
NFIB Research Foundation, 1201 “F” Street, NW,
Suite 200, Washington, DC 20004. The micro-data
and supporting documentation are also available
for those wishing to conduct further analysis.
Academic researchers using these data for public
informational purposes, e.g., published articles or
public presentations, and NFIB members can obtain
them for $20 per set. The charge for others is
$1,000 per set. It must be emphasized that these
data sets do NOT contain information that reveals
the identity of any respondent. Custom cross-tab-
ulations will be conducted at cost only for NFIB
members on a time available basis. Individuals wish-
ing to obtain a data set(s) should write the Poll at
the above address identifying the prospective use
of the set and the specific set desired.
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• The family members most frequently associated with family businesses regardless of def-
inition are spouses, siblings, children, and parents. In-laws are not often associated with
family businesses, but they are more likely to be associated with them than are more dis-
tant blood relatives such as cousins, aunts and uncles, or nieces and nephews. 

• A spouse is the family member most likely to be a joint owner, a co-manager, and single
confidant consulted prior to a critical business decision. Except for ownership, the rela-
tive importance of a spouse declines as enterprises become larger.

• After the spouse, sons, brothers, and fathers typically are the family members most fre-
quently involved in family businesses.

• The number of family businesses in the United States varies enormously depending on
the definition of “family business” employed. Estimates range from 3 million family busi-
nesses when based exclusively on family ownership to somewhat over 1 million when
based on family members voluntarily “helping out.” Only businesses that employ people
other than the owner(s) qualified for inclusion in the estimates.

• A core of businesses exhibit two or more characteristics often associated with family
business. From that core, there are an estimated 2.5 million family businesses in the
United States. That estimate includes all employing businesses having two or more fam-
ily members as owners, and two or more adult family members who actively participate
as manager, employee, or as-needed volunteer.

• Approximately 30 percent of small employers have at least one other member of the
immediate family who owns a different business, one separate and distinct from the
employer’s enterprise and large enough to employ people other than the owner(s). These
businesses may or may not involve other family members. The most likely owning rela-
tives are siblings, followed by children, and parents.

• Forty-eight (48) percent of family business owners would like to have a family member
eventually take over operation of their venture. The number rises to five in eight among
those whose firm employs 20 or more people. However, just 13 percent believe it is
“very likely” that a family member actually will take over, though another 23 percent
believe it is “likely.” Yet, only 7 percent of all operating businesses were inherited.

• About 9 percent intend to transfer business ownership to one or more family members
within the next five years. Those planning the transfer average a little less than 60 years
of age.

• Thirty-nine (39) percent say that they originally went into the business with one or more
family members. Almost three-quarters of inherited businesses were transferred to more
than a single family member.

• Business ownership and operation in the United States tends to run in families. But
extensive family ownership apparently does not feeze out others who want to form their
own business.

Executive Summary
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A heightened interest in family business has developed over the last sev-

eral years. The interest has resulted in new publications, organizations,

professional consultancies, and academic treatises. But since the term

has been used to describe almost every enterprise from Anheuser-Busch

(the Busch family) and Ford Motor (the Ford family) at one extreme to

a tiny side venture run out of a home at the other, the term “family

business” generally lacks meaning from either a practical or conceptual

standpoint. One consequence is that family business is not quantified or

described from a definition that is intuitively appealing to a lay audi-

ence. Moreover, while the term “family business” applies to some type

of family involvement in a single firm, an equally relevant related con-

cept involves family members owning firms in addition to the family

business. This edition of the National Small Business Poll tackles the

problem of estimating the family business population using five simple

and commonsensical distinctions between family and non-family busi-

nesses. In the process, it attempts to quantify the number of immediate

family members who own at least one additional enterprise.

Families in Business

Preliminaries
Five operating definitions of family busi-
ness are subsequently employed to distin-
guish between family and non-family
businesses. They are: two or more family
members own a business (with or without
other owners); two or more family mem-
bers help manage a business (that at least
one owns) on a day-to-day basis; in addi-
tion to the/an owner, at least one other
adult family member works in the business
more than 20 hours per week for wages or
salary; adult family members (other than
an/the owner) contribute to the business
periodically by offering a special skill, fill-
ing in for someone, or otherwise helping
out; and, two or more family members col-
laborate on critical decisions impacting the
business. One definition is not necessarily
superior to the others, though most
observers will have a preference. But the
five are used because each easily separates
the two groups, each offers a somewhat

different perspective on the phenomenon,
and each is intuitively appealing.

A family member for current purposes is
someone in the interviewed business owner’s
family extending to nieces and nephews, first
cousins and in-laws. As a practical matter,
however, anyone outside the immediate fam-
ily, i.e., spouse, parents, children, and sib-
lings, could be excluded without notable loss
in the family business population.

From the beginning, 10 percent of the
survey sample was omitted from most of
the analysis. Eighty-four (84) percent of
those interviewed occupied the position of
business owner/manager; almost 7 percent
were owners of the business, but not its
manager (Q#1). That leaves 10 percent who
were managers, but not owners. These peo-
ple were not interviewed because it was
assumed that as a group they could not pro-
vide reliable information on the ownership
structure. The omitted group is likely to dif-
fer from the broader business community.



For example, this group operates 26 percent
of firms employing 20 or more people while
only 7 percent of those with fewer than 10.
To extrapolate the data to the entire employ-
er population requires that assumptions be
made. Some evidence appeared showing the
omitted group changed the population’s per-
centages minimally, though they did impact
those of the largest firms. Without further
information to rationalize an assumption, it
was assumed for purposes of estimating the
population that the omitted group reflects
the entire population. That results in some-
what inflated estimates, but not great
enough for concern. Further, since those esti-
mates were developed from a sample of peo-
ple owning firms employing up to 250
people other than the owner(s), they repre-
sent only those employers. However, those
employers account for 99 percent of
employing businesses, over 45 percent of
the population whose primary economic
activity in a year is self-employment (corpo-
rate and non-corporate) and over 20 per-
cent of anyone who files a tax return with
any business income on it. Estimates, there-
fore, represent the employer population.

Family Businesses
The proportion of businesses that are “fam-
ily businesses” vary enormously depending
on the definition of employed and there are
a variety of reasonable definitions from
which to choose. The following illustrate:

Owning Family Businesses
Forty-eight (48) percent of all businesses
employing fewer than 250 people have two
or more family members as their owners
(Q#2). Of that number, 64 percent (31
percent of the total population) have just
one family member owner other than the
one family member owner interviewed
(Q#2a). An additional 19 percent were
owned by two more (three in total); 10 per-
cent by three more (four in total); and,
seven percent by four or more (five or more
family members in total). Among this group
of family businesses, the average number of
family owners per firm is about 2.7. Larger
firms, those employing 20 or more people,
have more owners averaging 3.5 family
members. However, it appears that the
number of family members who own any
one business is usually quite small.

The estimated percentage of family
businesses defined by ownership is cloud-
ed by community-property issues. There
are nine community-property states, com-
prising 27 percent of the sample popula-
tion, in which assets or income obtained
after marriage are jointly owned. Inheri-
tances can be an exception. But for the
most part businesses formed or purchased
after marriage are family businesses
(defined by ownership) regardless. Owner
reports indicate that there are no more
family businesses (proportionally) in com-
munity-property states than in non-com-
munity-property states. That is a virtual
impossibility. The data were, therefore,
recalculated on the presumption that
spouses in community-property states
more often are co-owners. Since no deter-
mination could be made regarding the
firm’s existence prior to a marriage, it was
assumed that half of the businesses did
not exist prior and the other half did. If
this were true, the percentage of busi-
nesses that are family businesses, defined
by ownership, rises about 7 percentage
points to 55 percent of all firms. Thus,
when at least two family member owners
is the definition’s criterion for a family
business, there are about 3 million of them
in the United States that employ people
other than the owners.

To avoid the spouse issue in communi-
ty-property states, the ownership definition
can be reshuffled to two or more family
members not including a spouse. The pro-
portion of family businesses falls to 22 per-
cent of all employers in that event. The 33
percentage point differential in the propor-
tion of family businesses among the total
population when spouses are and are not
included underscores the dominance of a
spouse in family business ownership.     

Spouses represent about two of every
three (67 percent) family members in
these businesses (Q#2b). (The question-
naire allowed only three family members
to be listed as owners in addition to the
respondent. Seven (7) percent report
more than three. The percentage of spous-
es and subsequently other relatives is,
therefore, likely to be modestly under-
reported.) The most common ownership
structure involves two people, typically
husband and wife. 3
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These data, too, ignore the community-
property issue. As a result, the number of
spouses that are owners is under-reported
from this perspective as well. If half of the
excluded spouses in community-property
states are assumed to be owners, the pro-
portion of family businesses with spouses as
owners would rise to over 70 percent. 

The next most likely family members
to own a share of the business after a spouse
are sons (16 percent), brothers (13 per-
cent), and fathers (10 percent). Sisters (7
percent), mothers (6 percent), and daugh-
ters (5 percent) are owners about half as
often. Relatively few members of the
extended family are involved, but 5 percent
of family businesses have in-laws as owners.

These family member owners partici-
pate in critical business decisions as a gener-
al rule. Sixty-four (64) percent say that
family members are “active” owners, at least
in terms of participating in important deci-
sions (Q#2c). The fewer the owners, the
more active the ownership group is likely to
be. These data complement figures that were
published in an earlier issue of the Poll and
will be reproduced again later in this issue. 

Non-family members own a share in 17
percent of these family businesses (defined
in terms of ownership) (Q#2d). The pro-
portion increases as the size of the firm
grows. Fully one-third (32 percent) of all
those employing 20 or more people have non-
family members owning a share. Given these
figures, many do not seem hesitant to mix
family and non-family ownership. But, such
a mixture adds a different dimension to the
decision-making process in a family firm.

Managing Family Businesses
Thirty-nine (39) percent of the small
employer population are family businesses
when defined as two or more family mem-
bers managing a business (that at least one
family member owns) on a day-to-day basis
(Q#3). But when a firm’s size is 20 employ-
ees or more, the proportion of family busi-
nesses rises to 54 percent. These figures
could be modestly understated. Over half
of those who say that they do not manage
the business also indicate that more than
one family member manages it. But they
report only one other family member
involved meaning only a single manager.
When this occurred, the cases were deleted

from the analysis. That implies when fami-
ly business consists of two or more family
members managing the enterprise on a day-
to-day basis, there are about 2.1 million of
them in the United States. 

A spouse is the family member most
frequently sharing day-to-day management
of the firm. Fifty-five (55) percent identify
a spouse, but that number drops sharply in
larger, small businesses (Q#3a). Only 24
percent have a spouse helping with day-to-
day management when the firm employs 20
or more people.  

The second most likely family member
to be involved is a son (30 percent). A son
helps a parent manage about one in eight
businesses throughout the country. Though
a son may be a manager (and a designated
heir), he has ownership interest only about
half of the time.

Other family members are part of the
management team much less often. Broth-
ers and daughters follow sons, but are pres-
ent only about one-third as frequently. They
are also more common in larger, small firms.
That is particularly true of daughters. Sons,
in contrast, tend to be involved with similar
frequency in firms of all sizes.  It is note-
worthy that in-laws more frequently partic-
ipate in the day-to-day management than
other blood relatives. 

Working in the “Store”
Almost as many businesses have additional
family members working in them (beyond
an owner) as are owned by more than one
family member. The difference is the spe-
cific family members involved. Thus, if a
family business is defined as one where
more than one family member works more
than 20 hours in the business for compen-
sation, the number of family businesses in
the United States is almost 2.5 million. 

Forty-five (45) percent of small-busi-
ness owners indicate that one or more fam-
ily members (other than the person
interviewed) work more than 20 hours per
week in the business for wages or salary
whether or not in a management capacity
(Q#4). The phenomenon is over 50 per-
cent more likely to occur in firms employ-
ing 20 or more people than in firms
employing less than 10.

A son(s) is the most likely family mem-
ber(s) to be employed in the family firm.4
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In forty-one (41) percent of firms that
employ family members, at least one of
them is a son (Q#4a). A spouse is the fam-
ily member second most frequently
employed (38 percent). Less often hired
are daughters (14 percent), brothers (11
percent), and in-laws (9 percent). 

“Helping Out”
Twenty-two (22) percent say that there are
other adult family members (in addition to
the person interviewed) who help out in
the business (Q#5). These family members
contribute their time and skills as needed.
For example, a spouse may do the books; a
daughter working full-time elsewhere may
run the cash register on Saturdays during
the busy season; a son who is an accountant
may help out at tax time. The idea is one
of “pitching-in” (unpaid) to help when help
is needed. If this concept is used to define
family business, there would be about 1.2
million of them in the United States. 

Not surprisingly, this type of activity is
most prevalent in the smallest businesses.
Those employing fewer than 10 people are
substantially more likely (24 percent) than
those employing 20 or more (16 percent)
to engage such help. A smaller amount of
expertise, less slack in the labor force, and
the significant possibility of lower earnings
are just three reasons why unpaid pitching-
in is more likely to characterize the small-
est firms.

Spouses (36 percent), sons (32 percent),
and daughters (23 percent) are the ones who
most frequently pitch-in to help (Q#5a).

A Collaboration
Trying times or critical decisions can force a
small-business owner to carefully evaluate
the consequences of an action potentially
taken (or not). At these crucial junctures,
the owner may turn to a confidant or some
other person upon whom he can rely for
solid advice, purposeful evaluation, or sim-
ply to be a sounding board. The person
selected for this responsibility obviously has
a special relationship with the decision-
maker and is a trusted collaborator. While
not necessarily a co-decision-maker, this
trusted advisor helps shape the firm. A fam-
ily business could be defined as one in which
at least two family members participate in
critical decisions affecting the business.

Sixty-five (65) percent of small
employers say that they have one person
that they are likely to talk to or discuss mat-
ters with before making a critical business
decision (Q#6). In 59 percent of those
cases (38 percent of the total), that confi-
dant is a family member (Q#6a). If some
type of collaborative decision-making among
two family members concerning critical
matters becomes the essence of family busi-
ness, there are somewhat over 2 million of
them. Should the number of collaborators
be increased to at least two, the number of
family businesses defined by its decision-
making would rise as well but doubtfully
by very many. For example, 37 percent say
that family member owners are generally
active in major decisions. 

A spouse is the person most likely (63
percent of the time) to occupy that posi-
tion (Q#6a1). A son (11 percent) is the
next most likely collaborator followed by a
brother (9 percent), and a father (9 per-
cent). (A more complete exposition of these
data can also be found in Advice and Advi-
sors, an earlier issue in the Series. The per-
centages between the populations in the
two can vary a percentage point due to a
filter made for this issue, though they are
often greater within the 20 employee and
over size category.)    

A Family Business Profile
A family business by one criterion or defini-
tion is often a family business by another as
well. For example, 20 percent or 1.1 million
(22 percent and 1.2 million adjusting for the
community-property issue) report that they
have at least two family members who own
the business, at least two family members
who help manage the business on a day-to-
day basis, and at least one other family mem-
ber who works in the business at least 20
hours per week for wages and or salary. If
only the ownership and management crite-
ria are employed, the number rises to 1.4
million (slightly higher adjusting for com-
munity property). If the management and
the decision-making criteria are used, the
figure becomes 24 percent or 1.3 million
(slightly higher adjusting for community
property). Similar combinations could be
readily developed. The result, however, is
that there is a substantial core of businesses
in the United States that can be called “fam- 5
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ily business” using any reasonable definition
of the term. They obviously vary in detail,
but their essential composition is similar. If
a single number is required to quantify this
population, 2.5 million is arbitrary though
as sensible as any. That 2.5 million includes
all employing businesses with an owner who
says that another family member is also an
owner, and two or more adult family mem-
bers actively participate as a manager,
employee, or as-needed volunteer.

Intentions to Transfer
Ownership
The eventual transfer of ownership is a
major consideration for many small-busi-
ness owners. It causes them to take a vari-
ety of actions that they otherwise would
not, such as establishing various legal enti-
ties to minimize their Estate and Gift Tax,
a.k.a., the Death Tax, liability, operating the
business in a manner to give potential heirs
experience and opportunity, etc. But while
critical to some, a preoccupation with own-
ership transfer, particularly inter-genera-
tional transfer, is not common to all owners. 

Forty-eight (48) percent of small
employers say that they would like one or
more of their family members to eventually
take over the business and operate it
(Q#11). That leaves a majority, albeit a slim
one, who would prefer not to have someone
in their family eventually take over. Those
with larger ventures, in this case employing
20 or more people, express interest most
frequently (63 percent) in having a family
member eventually take over. Transferring
larger firms is probably more appealing than
transferring smaller ones because of their
income-generating possibilities as well as
their greater legacy value.  

But wanting a family member to take
over and expecting one to take over are very
different issues. In fact, just 13 percent
believe that it is “very likely” a family mem-
ber will eventually take over though anoth-
er 22 percent believe that it is “likely”
(Q#11a). That means over one in 10 expect
to be disappointed.

Most of the projected transfers are not
eminent. Nine (9) percent intend to transfer
their businesses within the next five years
(Q#11b). However, one in five (20 percent)
of those with a firm employing 20 or more
people expect the transfer to occur in that

relatively brief time frame. Owners expect-
ing to make a transfer in the next five years
are older as a group. They average almost 60
years while the others average less than 50.

The survey also inquired about the like-
lihood of a business currently owned and
operated by a parent(s) being transferred to
a family member. Unfortunately, too few
cases of this phenomenon were available to
report meaningful results.

A large portion of small-business own-
ers would like to keep the business in the
family; somewhat fewer believe that it will
happen; but as will be shown subsequently,
a much smaller percentage actually will
make the transition. Inheritances and/or
sales to family members remain a small por-
tion of ownership changes, let alone com-
pared to de novo formations. Rather than
lying in numbers, the policy importance of
these transfers seems attached to their rel-
atively large size and economic impact.

Families in Business
Families in business do not necessarily
revolve around a single firm. Relatives par-
ticipating in one family enterprise may own
and operate others themselves or in combi-
nations with other family members, non-
family members or some grouping of the
two. Within the larger family unit, there-
fore, there may be several businesses oper-
ating at one time. That appears to happen
frequently. No attempt has been made here
to quantify the number of such enterprises.
The intent is simply to determine the like-
lihood that members within a core family
unit, defined here as spouse, parents, sib-
lings, and adult children of the business
owner (the person interviewed), own a busi-
ness separate and distinct from the one dis-
cussed, and that the business is large enough
to employ at least one person other than
the owner(s). Non-employing ventures have
been consciously excluded for purposes of
consistency and distinguishing between mar-
ginal and more substantive operations. 

Most small-business owners have a
spouse. Eighty-five (85) percent say that
they are currently married (Q#7), far above
the adult population norm. Six (6) percent
indicate that they are single and never have
been married while 7 percent are divorced.
Just a smattering report that they are cur-
rently separated or widowed.6
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Not only are a substantial number of
spouses involved in the family business, but
many have other businesses of their own.
Of those who are married or separated, 9
percent say that their spouse has a business
separate and distinct from the interviewed
person’s business and that it is large enough
to employ people other than the owner(s)
(Q#7a). That means about two in ten
employing businesses are located in house-
holds where each spouse owns at least one
enterprise. Over one-half million house-
holds or approximately one in 200 fit this
description of a family in business. These
numbers disregard any individual who owns
multiple businesses or the presence of a
third member in the household who also
owns a separate business. If multiple busi-
nesses were counted (and the data set pro-
vides no capacity to do so), the
concentration of business activity in com-
paratively few households would appear
even greater.

Parents also continue to own and oper-
ate ventures separate from that of their chil-
dren. Roughly one-third (32 percent) of
small-business owners have both parents liv-
ing; another one-third (33 percent) have one
living parent; the remainder (34 percent) do
not have a parent that is still alive (Q#10).
Yet, seven (7) percent of those with at least
one living parent own and operate a busi-
ness (that employs others) separate and dis-
tinct from the child’s (Q#9a). That means
about 5 percent of all current owners have a
parent in an equivalent occupational posi-
tion. This phenomenon differs from one or
more parents having owned a business at
some point in their lives. It is a subset of
that group. The number who had a parent
who once owned a business is much greater.  

Thirty-eight (38) percent of small-
business owners do not have any children
age 18 years or older (Q#8). Sixty-two
(62) percent do. Of those with adult chil-
dren, 15 percent have at least one child
who owns a separate and distinct business
that employs people other than the
owner(s) (Q#8a). Most (82 percent) have
only a single child with such a business,
though 15 percent claim to have two or
more children with at least one (Q#8b).

These numbers only provide a snapshot
of the present. Children who currently are
not business owners could become one later

in life. Further, an unknown number of own-
ers have children who are less than 18 years
old. Some of these could eventually become
business owners as well. But even the cross-
section suggests that business ownership
among children is over 50 percent more fre-
quent than would be expected given the
proportion of business owners in the popu-
lation. Thus, while the 15 percent does not
appear high, it once again demonstrates that
people involved in their own businesses tend
to originate in families already associated
with entrepreneurial activity.   

Separate businesses are found most
often among siblings. Small-business own-
ers average 2.6 living brothers and sisters.
Just 9 percent do not have at least one
(Q#9). Of the 91 percent with a living sib-
ling, one-quarter (25 percent) have one or
more who own a separate and distinct busi-
ness, large enough to employ one or more
people other than the owner(s) (Q#9a).
That means between one in four and one in
five have at least one brother or sister in
business for themselves. Most (77 percent)
have just one sibling owning at least one
such firm, but 7 percent have three or more
(Q#9b). The proportion of siblings involved
may seem high given the participation of
adult children and parents, but it is not nec-
essarily. Siblings should be relatively more
plentiful than parents and children if for no
other reason than their ages more closely
approximate that of all business owners than
do the ages of the other two groups.    

About 31 percent of small employers
say that they have someone in their imme-
diate family who owns a different business
than theirs. Those businesses do not include
firms too small to have employees. If those
smaller, non-employing enterprises were
included along with preparatory activity
prior to a formation (nascent activity), the
number would obviously move much high-
er. How high it would move is only subject
to a guess. Nor does that 31 percent con-
sider family members who were or will be
owners, but currently are not.

The substantial percentage of business
owners with family members also in business
is difficult to interpret at all but the most
superficial level. While it is obvious that only
a handful of families do not control the activ-
ity of employing enterprises, it is equally obvi-
ous that a number of families are significantly 7
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more likely to produce multiple owners than
are others. Effectively, business ownership
runs in families, but apparently not to the
point that it excludes others. Given experi-
ence in other parts of the world, this mix
could be particularly significant from a social
as well as an economic perspective. 

Other Topics
Most small employers currently operating a
firm started their ventures (65 percent)
with a second large portion (22 percent)
purchasing an on-going enterprise. About 7
percent inherited their businesses, though
the proportion is double that among own-
ers of larger, small firms (Q#12). Over one-
third (38 percent) of them went into their
businesses with a family member (Q#12a).
The data do not tell us which family mem-
ber; however the type of start probably has
an influence. For example, a sibling is like-
ly the family member in an inherited firm
and a spouse in a de novo entry. Once again
community property clouds the issue. 

Almost three-quarters of those who
inherited a business entered with a family
member(s). Proportionally, the next most
likely way to go into business with a family
member was to purchase an on-going firm.
The most common way to enter without a
family member was a de novo start. How-
ever, in absolute terms the order of fre-
quency is reversed.   

Somewhat more (44 percent) entered
alone than with a family member and anoth-
er 17 percent went into business with a non-
family member. Few (1 percent) were
accompanied by both family and non-fami-
ly members. As a result, at least 2 million
of today’s employing businesses originated
as a family business if ownership is the
defining criterion.

Owners of family businesses usually
believe that working with other family mem-
bers has had a positive financial impact on
their ventures. Fifty-seven (57) percent say
that family members in the business has
increased the venture’s financial success
(Q#12). Thirty-one (31) percent say that it
has had no affect one way or another on its
financial success while 9 percent believe fam-
ily members have limited it. To the extent
that financial success reflects overall success,
family members in the business appear to
have a generally favorable effect on the firm.

Final Comments 
Families play an important role in business
ownership and operation in the United
States. As many as 57 percent of all employ-
ing enterprises could be termed family busi-
nesses and a non-mutually exclusive 31
percent of small employers have immediate
family members who also own at least one
other venture. Combinations of business
characteristics or other measures of family
and business activity could be developed
and quantified to present additional per-
spectives on the phenomenon, but at this
juncture it is unnecessary.     

Family businesses usually involve a very
limited number of family members. Hus-
band and wife and one other is the typical
combination. While larger enterprises more
often engage a larger number of family
members and are more likely to reach
beyond the immediate family, these firms
still commonly have a reasonably small num-
ber of family members involved and the
focus remains spouse, children, siblings and
parents. This is a very different portrait than
the stereotypical ‘if you’re in the family,
you’re in the business.’

About half of all small employers
hope to keep the firm within the family
after they leave it. Yet, the number who
eventually transfer their businesses to
family members remains relatively small.
The obvious question is why. What
impedes them from doing so? And, is
there anything that can be done to elimi-
nate those obstacles?

If the focus is redirected from the firm
to the family, another portrait of families in
business appears. The perspective moves
from the depth of family involvement in
businesses to the breadth of family owner-
ship among businesses. Some families are
far more likely to exhibit an entrepreneur-
ial bent than are others. In fact, there is
almost a one in three chance that a small
employer has someone in the immediate
family who is also a small employer. That
number is multiples of the chances for any
randomly selected non-owner. 

This perspective projects an entirely
different set of issues and questions, not
the least of which involves efficiencies
gained though the reduction of transaction
costs. Still, families in business are often
regarded as a social, rather than an eco-8
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nomic phenomenon. And, while there is
nothing wrong with recognizing their social
aspects, businesses are economic entities
and their economic aspects have much to
tell us about business generally.
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Families in Business
(Please review notes at the table’s end.)

Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

1.Which BEST describes YOUR position in the business? Are you the:

1. Owner/manager 85.5% 82.0% 69.7% 83.6% 
2. Owner but NOT manager 7.5 3.4 3.9 6.7
3. Manager, but NOT owner 6.9 14.6 26.3 9.6
4. (DK/Refuse) 0.2 — — 0.1

Total 100.0% 100.0% 100.0% 100.0%
N 350 201 200 751

2.Do one or more family members own any portion of this business? (If  “Owner”
in Q#1.)

1.Yes 47.6% 47.4% 58.2% 48.4% 
2. No 52.4 51.3 41.8 51.5
3. (DK/Refuse) — 1.3 — 0.1

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

2a. How many family members own a portion? (If “Yes” in Q#2.)

1. One other 68.1% 51.4% 43.8% 64.1% 
2.Two others 17.8 28.6 18.8 19.0
3.Three others 9.8 8.6 12.5 9.9
4. Four or more others 3.6 11.4 25.0 6.5
5. (DK/Refuse) 0.7 — — 0.6 

Total 100.0% 100.0% 100.0% 100.0%
N 155 80 84 319
Ave. 1.5 1.9 2.5 1.7  
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

2b.Which family member or members? Spouse, father, etc. NOT Fred, Ethel,
etc. (If other family owners in Q#2a.) (Allow up to three responses.)

1. Spouse 69.9% 54.3% 78.1% 66.5%
2. Father 8.0 14.3 18.8 9.6
3. Mother 4.7 11.4 12.5 6.1
4. Brother 10.1 22.9 31.3 13.4
5. Sister 6.5 11.4 6.3 7.0
6. Son 14.5 20.0 25.0 16.0
7. Daughter 3.6 5.7 21.9 5.2
8. Uncle 1.1 — — 0.9
9.Aunt 0.4 — — 0.3 
10. Nephew 0.7 — — 0.6
11. Niece — — — —
12. Cousin 1.4 — 6.3 1.7  
13. In-Law 4.3 8.6 6.3 5.0 
14. (Other) 1.4 2.9 — 1.5 
15. (DK/Refuse) 0.7 — — 0.6

Total n.a. n.a. n.a. n.a.
N 155 80 84 319

2c. As a general rule, do these family member owners actively participate in 
CRITICAL business decisions or are they passive owners?

1.Active owners 63.9% 65.7% 57.6% 63.5% 
2. Passive owners 32.5 28.6 24.2 31.1
3. (Mixed - Some active;

some passive) 2.5 5.7 8.2 4.3
4 (DK/Refuse) 1.1 — — 0.9

Total 100.0% 100.0% 100.0% 100.0%
N 155 80 84 319

2d. Are there other owners of the business who are not family members?

1.Yes 13.7% 28.0% 32.1% 16.7% 
2. No 86.3 72.0 67.9 83.3 
3 (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629



Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

3.Do one or more family members help manage this business on a day to day
basis? (If “owner/manager” in Q#1 and owner, but not manager in Q#1 if two or
more others identified.)

1.Yes 37.2% 44.0% 53.6% 39.2% 
2. No 62.8 56.0 46.4 60.8
3 (DK/Refuse) — — — — 

Total 100.0% 100.0% 100.0% 100.0%
N 306 161 140 607

3a.Which family member or members? Spouse, father, etc. NOT Fred, Ethel,
etc. (If other family owners in Q#3.) (Allow up to three responses.)

1. Spouse 59.5% 56.7% 26.7% 55.6%
2. Father 4.7 6.7 10.0 5.5
3. Mother 0.9 — 3.3 1.1
4. Brother 8.4 20.0 16.7 10.5 
5. Sister 3.3 6.7 3.3 3.6
6. Son 30.2 30.0 36.7 30.9
7. Daughter 8.4 10.0 20.0 9.5
8. Uncle 0.5 — — 0.4
9.Aunt 0.9 — 3.3 1.1 
10. Nephew — — 3.3 0.4
11. Niece 0.9 — — 0.7
12. Cousin 1.9 — 3.3 1.8
13. In-Law 3.3 16.7 6.7 4.0  
14. (Other) 0.9 — — 0.7
15 (DK/Refuse) 0.9 — — 0.7

Total n.a. n.a. n.a. n.a.
N 121 75 80 276

4.Do one or more family members work more than 20 hours per week in this
business for wages or salary whether or not in a managerial capacity?

1.Yes 41.2% 60.0% 66.7% 45.1% 
2. No 58.4 40.0 33.3 54.6
3. (DK/Refuse) 0.3 — — —

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

4a.Which family member or members? Spouse, father, etc. NOT Fred, Ethel,
etc. (If “Yes” in Q#4.) (Allow up to three responses.)

1. Spouse 38.1% 46.3% 27.8% 38.0%
2. Father 2.5 7.3 5.6 3.5
3. Mother 0.8 4.9 2.8 1.6
4. Brother 9.2 19.5 16.7 11.4 
5. Sister 6.3 4.9 5.6 6.0
6. Son 39.3 39.0 50.0 40.5
7. Daughter 12.6 12.2 25.0 13.9 
8. Uncle 0.4 — — 0.3
9.Aunt 0.4 — — 0.3 
10. Nephew 2.1 12.2 5.6 2.5
11. Niece — — — —
12. Cousin 3.8 — 5.6 3.5
13. In-law 7.5 17.1 13.9 9.1
14. (Other) — — — — 
15. (DK/Refuse) 1.7 — — 1.3

Total n.a. n.a. n.a. n.a.
N 133 101 94 328

5.Are there family members over 18 who are unpaid, but who periodically con-
tribute to the business by offering a special skill, filling in for someone, or other-
wise helping out?

1.Yes 24.1% 13.3% 16.1% 22.3% 
2. No 75.9 86.7 83.9 77.7
3. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

5a.Which family member or members? Spouse, father, etc. NOT Fred, Ethel, etc.
(If “Yes” in Q#5.) (Allow up to three responses.)

1. Spouse 36.2% 36.1%
2. Father 5.8 5.8
3. Mother 5.1 4.5 
4. Brother 8.0 8.4
5. Sister 5.1 3.9
6. Son 31.2 31.6
7. Daughter 23.2 23.2
8. Uncle 2.9 2.6
9.Aunt — —
10. Nephew 1.4 1.9
11. Niece — —
12. Cousin — —
13. In-law 6.5 6.5
14. (Other) — — 
15. (DK/Refuse) 2.2 1.9

Total n.a. n.a. n.a. n.a
N 78 23 23 124

6.Is there ONE person, inside or outside your business, that you are likely to talk
to or discuss matters with before addressing a serious problem or making a crit-
ical business decision?

1.Yes 63.4% 71.1% 70.9% 64.8% 
2. No 35.7 27.6 29.1 34.4
3. (DK/Refuse) 0.8 1.3 — 0.9

Total 100.0% 100.0% 100.0% 100.0%
N 330 166 143 629

6a. Is that person a family member? (If “Yes” in Q#6.)

1.Yes 59.6% 58.5% 53.8% 59.0% 
2. No 40.4 41.5 46.2 41.0
3. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 204 119 102 425
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

6a1.Which family member? (If “Yes” in Q#6a.)

1. Spouse 66.1% 51.7% 50.0% 63.4%
2. Father 7.8 13.8 11.1 8.7
3. Mother 0.9 3.4 — 1.1
4. Brother 7.8 13.8 16.7 9.1
5. Sister 1.8 3.4 — 1.9 
6. Son 10.1 10.3 22.2 10.9 
7. Daughter 2.3 3.4 — 2.3
8. Other, incl. in-law 2.3 — — 1.9
9. (DK/Refuse) 0.9 — — 0.8

Total n.a. n.a. n.a. n.a.
N 125 71 56 252

7.Are you single, married, separated, divorced, or widowed?

1. Single 6.4% 5.4% 7.3% 6.3% 
2. Married 85.1 87.8 85.5 85.4
3. Separated 0.2 — — 0.1
4. Divorced 6.9 5.4 7.3 6.8
5.Widowed 1.2 1.4 — 1.1
6. (DK/Refuse) 0.3 — — 0.3

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

7a. Does your spouse also own a business, separate and distinct from this one,
that employs people other than the owner or owners? (If “Married” or “Sep-
arated” in Q#7.)

1.Yes 9.5% 10.8% 6.3% 9.4% 
2. No 90.3 89.2 93.8 90.5
3. (DK/Refuse) 0.2 — — 0.2

Total 100.0% 100.0% 100.0% 100.0%
N 271 143 122 536

8.How many children age 18 or over do you have?

1. None 38.3% 38.7% 33.9% 38.0%
2. One 12.0 10.7 10.7 11.8
3.Two 24.1 28.0 25.0 24.5
4.Three 13.2 14.7 21.4 14.0
5. Four 4.8 4.0 7.1 4.9
6. Five or more. 7.2 4.0 1.8 6.5
7. (DK/Refuse) 0.3 — — 0.3

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

8a. Does one or more of your children over 18 own a business, separate and dis-
tinct from this one, that employs people other than the owner or owners?
(If one or more children in Q#8.)

1.Yes 14.5% 17.4% 16.7% 15.0% 
2. No 85.2 82.6 83.3 84.8
3. (DK/Refuse) 0.3 — — 0.2

Total 100.0% 100.0% 100.0% 100.0%
N 201 102 95 398

8b. How many of your children age 18 or over own such a business? (If “Yes” in 
Q#8a.)

1. One 81.5%
2.Two or more 15.4
3. (DK/Refuse) 3.1

Total 100.0% 100.0% 100.0% 100.0%
N 30 17 17 64

9.How many living brothers and sisters do you have?

1. None 8.6% 8.0% 10.7% 8.7% 
2. One 25.6 25.3 23.2 25.4
3.Two 24.7 25.3 26.8 24.9
4.Three 16.8 20.0 23.2 17.6
5. Four 8.3 10.7 5.4 8.3
6. Five or more 15.0 10.7 5.4 14.2 
7. (DK/Refuse) 1.0 — — 0.8

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

9a. Do one or more of your brothers and sisters now own a business, separate 
and distinct from this one, that employs people other than the owner or 
owners? (If one or more brothers and sisters in Q#9.)

1.Yes 24.2% 26.1% 34.0% 25.2% 
2. No 74.1 73.9 66.0 73.4
3. (DK/Refuse) 1.7 — — 1.4

Total 100.0% 100.0% 100.0% 100.0%
N 293 153 200 574
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

9b.How many of your brothers and sisters own such a business? (If “Yes” in Q#9a.)

1. One 75.6% 76.7% 
2.Two 16.5 16.4
3.Three or more 7.9 6.9
4. (DK/Refuse) — —

Total 100.0% 100.0% 100.0% 100.0%
N 66 42 43 151

10. Are both of your parents surviving, just one, or neither of them?

1. Both 32.0% 32.9% 34.5% 32.3% 
2. One 32.8 36.8 29.1 33.0
3. Neither 34.9 30.3 36.4 34.5
4. (DK/Refuse) 0.3 — — 0.3

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

10a. Does [either/your parent] own a business, separate and distinct from this 
one, that employs people other than the owner or owners? (If “Both” or 
“One” in Q#10.)

1.Yes 5.6% 15.4% 11.4% 7.1% 
2. No 93.4 84.6 88.6 92.1
3. (DK/Refuse) 1.0 — — 0.8

Total 100.0% 100.0% 100.0% 100.0%
N 213 115 92 420

11.Would you like one or more of your family members to eventually take over 
and operate this business?

1.Yes 46.2% 46.7% 62.5% 47.5% 
2. No 50.0 49.3 30.4 48.4
3. (DK/Refuse) 3.7 4.0 7.1 4.1

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

11a. Do you think it is very likely, likely, unlikely or very unlikely that one or more 
family members actually will?

1.Very likely 11.7% 17.3% 23.6% 13.2% 
2. Likely 21.5 20.0 32.7 22.2
3. Unlikely 33.7 28.0 21.8 32.2
4.Very unlikely 31.3 32.0 16.4 30.2
5. (DK/Refuse) 1.8 2.7 5.4 2.2

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629 17
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

11b. Do you plan to transfer ownership of this business to one or more of your 
family members within the next five years?

1.Yes 7.0% 13.3% 19.6% 8.7% 
2. No 86.3 84.0 75.0 85.1
3. (DK/Refuse) 6.7 2.7 5.4 6.2

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

12. Did you start this business, purchase it, inherit it, or were you an employee 
brought into ownership?

1. Started 67.4% 61.3% 44.6% 64.9% 
2. Purchased 20.3 24.0 30.4 21.5
3. Inherited 6.0 6.7 12.5 6.6
4. Brought in 6.2 8.0 12.5 6.9
5. (DK/Refuse) 0.2 — — 0.1

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

12a. Did you go into business yourself, with a family member, or with a non-family 
member?

1. Self 46.2% 38.7% 29.1% 44.1% 
2.With family member 37.3 40.0 43.6 38.1
3.With non-family member 15.3 18.7 27.3 16.6
4. (Family and non-family

members) 0.7 1.3 — 1.0
5. (DK/Refuse) 0.5 1.3 — 0.6

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

13. Do you believe that working with family members in this business has: (If   
“Owner/manager” or “Owner, but not manager” in Q#1, and “Yes” in either 
Q#2, Q#3, Q#4, or Q#5.)

1. Increased your business’s
financial success 57.2% 57.1% 65.2% 57.9%

2. Had no effect on your
business’s financial success 30.6 35.7 28.3 30.9

3. Limited your business’s
financial success 9.5 5.4 4.3 8.6

4. (DK/Refused) 2.8 1.8 2.2 2.6

Total 100.0% 100.0% 100.0% 100.0%
N 238 125 120 483
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

14.Would you consider consulting a banker about business succession planning?

1.Yes 26.5% 37.3% 41.8% 28.8%
2.Already have 3.4 2.7 7.3 3.7
3. No 68.8 58.7 50.9 66.4
4. (DK/Refuse) 1.2 1.3 — 1.1 

Total 100.0% 100.0% 100.0% 100.0%
N 320 166 143 629

19
| 

 N
FI

B
 N

at
io

na
l S

m
al

l B
us

in
es

s 
Po

ll 
  

Fa
m

ili
es

 i
n 

B
us

in
es

s



Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

Demographics

D1. Is your primary business activity:

1. Construction? 11.5% 11.6% 9.3% 11.3% 
2. Manufacturing? 6.5 13.8 9.3 7.6
3.Wholesale? 3.5 9.2 5.3 4.3
4. Retail? 21.7 19.5 28.0 22.1 
5.Transportation? 2.1 2.3 2.7 2.2
6. Communication? 4.2 4.6 4.0 4.2
7. Financial Services? 7.7 4.6 5.3 7.1
8. Services? 33.5 32.2 32.0 33.2

A. Non-professional, e.g.,
lodging, auto, repair,
garages, recreation (24.4) (18.5) (32.0) (24.5)

B. Professional, e.g., health,
legal, education,
engineering (34.4) (37.0) (40.0) (35.6)

C. Business, e.g., advertising,
mail, employment agencies,
computer services,
security, equipment rental (22.5) (25.9) (8.0) (21.5)

D. Personal, e.g., laundries,
beauty shop, photography,
funeral services, child care (10.5) (14.8) (8.0) (10.7)

E. (Other/D/K) (8.2) (3.7) (12.0) (8.0)
9. Agriculture, forestry, fishing? 7.5 1.1 1.3 6.2
10. (Other) 1.0 1.0 1.3 1.0
11. (DK/Refuse) 0.8 — 1.3 0.8

Total 100.0% 100.0% 100.0% 100.0% 
N 350 201 200 751

D2. Over the last two years, have your real volume sales:

1. Increased by 30 percent or more? 15.2% 22.5% 18.7% 16.3% 
2. Increased by 20 to 29 percent? 12.5 16.9 20.0 13.7
3. Increased by 10 to 19 percent? 19.2 22.5 26.7 20.3
4. Changed less than 10 percent

one way or the other? 26.8 25.8 24.0 26.5
5. Decreased by 10 percent

or more? 17.7 9.0 8.0 15.8
6. (DK/Refuse) 8.6 3.3 2.7 7.4

Total 100.0% 100.0% 100.0% 100.0%
N 350 201 200 751
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

D3. Is this business operated primarily from the home, including any associated 
structures such as a garage or a barn?

1.Yes 28.2% 5.6% 2.6% 23.2%
2. No 69.1 93.3 96.1 74.4 
3. (DK/Refuse) 2.7 1.1 1.3 2.4

Total 100.0% 100.0% 100.0% 100.0% 
N 350 201 200 751

D4. How long have you owned or operated this business?

1. < 6 years 25.2% 18.6% 19.7% 24.0%
2. 6-10 years 27.3 16.3 19.7 25.4 
3. 11-20 years 24.3 33.7 26.3 25.5
4. 21-30 years 12.7 16.3 17.1 13.5
5. 31 years+ 8.6 12.8 14.5 9.6 
6. (DK/Refuse) 1.9 2.3 2.6 2.0 

Total 100.0% 100.0% 100.0% 100.0% 
N 350 201 200 751

D5.What is your highest level of formal education?

1. Did not complete high school 2.2% 2.2% —% 2.0%
2. High school diploma/GED 21.4 15.7 18.4 20.5 
3. Some college or an

associates degree 22.7 27.0 26.3 23.5
4.Vocational or technical

school degree 5.3 2.2 1.3 4.6
5. College diploma 33.2 36.0 36.8 33.9
6.Advanced or professional degree 12.1 15.7 15.8 12.9
7. (DK/Refuse) 3.0 1.1 1.3 2.7

Total 100.0% 100.0% 100.0% 100.0% 
N 350 201 200 751

D6. Please tell me your age.

1. <25 0.3% —% 1.3% 0.4%
2. 25-34 7.5 9.0 7.9 7.7
3. 35-44 21.6 22.5 21.1 21.6 
4. 45-54 29.9 32.6 35.5 30.8
5. 55-64 25.1 27.0 22.4 25.1
6. 65+ 13.0 7.9 10.5 12.2
7. (DK/Refuse) 2.6 1.1 1.3 2.3

Total 100.0% 100.0% 100.0% 100.0%
N 350 201 200 751
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms 

D7.What is the zip code of your business?

1. East (zips 010-219) 17.9% 15.6% 17.1% 17.6%
2. South (zips 220-427) 21.6 22.2 23.7 21.8
3. Mid-West (zips 430-567,

600-658) 21.2 22.2 18.4 21.1
4. Central (zips 570-599, 660-898) 21.9 25.6 26.3 22.7
5.West (zips 900-999) 14.2 12.2 13.2 13.9
6. (DK/Refuse) 3.2 2.2 1.3 2.9

Total 100.0% 100.0% 100.0% 100.0% 
N 350 201 200 751

D8.What were your gross receipts in your most recent calendar or fiscal year?

1. <$100,000 15.0% 3.4% 1.3% 12.5%
2. $100,000-$249,999 17.4 2.3 2.7 14.4 
3. $250,000-$499,999 16.5 6.9 2.7 14.1
4. $500,000-$999,999 14.7 18.4 9.3 14.6
5. $1 million-$4.9 million 10.1 44.8 41.3 16.9
6. $5 million - $9.9 million 1.0 4.6 13.3 2.5
7. $10 million or more 0.5 4.6 14.7 2.3
8. (DK/Refuse) 24.8 14.9 14.7 22.8

Total 100.0% 100.0% 100.0% 100.0% 
N 350 201 200 751

D9. Sex

Male 80.2% 87.5% 82.9% 81.3%
Female 19.8 12.5 17.1 18.7

Total 100.0% 100.0% 100.0% 100.0%
N 350 201 200 751
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Table Notes
1.All percentages appearing are based on

weighted data.
2.All “Ns” appearing are based on unweight-

ed data.
3.Data are not presented where there are

fewer than 50 unweighted cases.
4.( )s around an answer indicate a volun-

teered response.

WARNING — When reviewing the
table, care should be taken to distinguish
between the percentage of the population
and the percentage of those asked a partic-
ular question. Not every respondent was
asked every question. All percentages
appearing on the table use the number asked
the question as the denominator.
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The data for this survey report were col-
lected for the NFIB Research Foundation
by the executive interviewing group of The
Gallup Organization. The interviews for this
edition of the Poll were conducted between
June 8 - July 8, 2002 from a sample of small
employers. “Small employer” was defined
for purposes of this survey as a business
owner employing no fewer than one indi-
vidual in addition to the owner(s) and no
more than 249.

The sampling frame used for the sur-
vey was drawn at the Foundation’s direc-
tion from the files of the Dun & Bradstreet
Corporation, an imperfect file but the best
currently available for public use. A ran-
dom stratified sample design was employed
to compensate for the highly skewed dis-

tribution of small-business owners by
employee size of firm (Table A1). Almost
60 percent of employers in the United
States employ just one to four people
meaning that a random sample would yield
comparatively few larger small employers
to interview. Since size within the small-
business population is often an important
differentiating variable, it is important that
an adequate number of interviews be con-
ducted among those employing more than
10 people. The interview quotas estab-
lished to achieve these added interviews
from larger, small-business owners were
arbitrary but adequate to allow independ-
ent examination of the 10-19 and 20-249
employee size classes as well as the 1-9
employee size group.

Data Collection Methods

Table A1

Sample Composition Under Varying Scenarios
Expected from 

Random Sample*          Obtained from Stratified Random Sample

Employee Percent Percent Percent
Size of Interviews Distri- Interview Distri- Completed Distri-
Firm Expected bution Quotas bution Interviews bution

1-9 593 79 350 47 350 47
10-19 82 11 200 27 201 27
20-249 75 10 200 27 200 27

All Firms 750 100 750 101 751 101

*Sample universe developed from special runs supplied to the NFIB Research Foundation by the Bureau of the Census (1997 data).
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affiliated with the National Federation of Indepen-
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pendent business advocacy organization. Located in
Washington, DC, the Foundation’s primary purpose
is to explore the policy related problems small-busi-
ness owners encounter. Its periodic reports include
Small Business Economic Trends, Small Business Problems
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The Foundation also publishes ad hoc reports on
issues of concern to small-business owners. Includ-
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